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プレゼンター
プレゼンテーションのノート
- Lastly our visual has been consistent that we don’t advertise single products, rather, our aim always has been to become ‘lifestyle partner’ for our consumers.  
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プレゼンター
プレゼンテーションのノート
- We defined 3 critical changes in consumers attitudes toward campong. These 3 words may sound obvious and easy, however in country like Japan where camping history is relative younger than western countries, it is our first time facing these trend.   We believe our assets are ready to answer these needs.   
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プレゼンター
プレゼンテーションのノート
- Not only growing 
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Thank you!
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